
SOCIAL ENTERPRISES, INSERTION 
COMPANIES AND OTHER 

SUCCESSFUL EXAMPLES OF 
INTEGRATING MNAR INTO THE 

WORK PROCESS



Title: ARASING REALITY ON LOCAL BUSINESS STORIES
Type of resource: Good practice
Country: France
Language: English

Title: KNOWING THE SOCIAL ECONOMY PHENOMENA
Type of resource: Good practice
Country: France
Language:  English

The aim of this good practices is to promote awareness in neighbourhoods or locally,
about the situation of MNAR, in order to identify some job mobility opportunities for
creating jobs or for employment.
This will be achieved through their closer environment observation, having critical
thoughts, sharing them, debating and collaborating in order to solve these issues, and
to identify how successful a business initiative can be, especially for MNAR.
Any business, no matter if it´s a product or a service, needs to be settled in a social
context. Social enterprises search in that social context an issue than can be solved.
For that reason, there´s a need for understanding the context to set successful
businesses, especially if they´re socially oriented.

Webpage:
http://www.europarl.europa.eu/RegData/etudes/STUD/2016/578969/IPOL_STU%282016
%29578969_EN.pdf

This activity is a good practice to better understand socio-economic initiatives trends.
As part of a more sustainable and interconnected world, the trend of the social
economy, which is highly supported by European institutions can be an alternative to
the current ways to do business. This activity aims to present the concept of social
economy to the different beneficiaries. For this aim, participants should activate
several skills such as communication, through the discussion, critical thinking,
recognizing the advantages and disadvantages of new concepts. Finally, as the
beneficiaries will have to do online research about a local reality, it should activate
their curiosity and digital skills.

Webpage: https://ec.europa.eu/growth/sectors/social-economy/enterprises_en
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Title: REFUGEEFOODFESTIVAL
Type of resource: Good practice
Country: France
Language: English

Through the "Refugeefoodfestival” each year in June, collaborations are
created between refugee cooks and local restaurateurs in 15 cities around the
world.

Objectives:
A year festival: Every year in June, where collaborations are created between
refugee cooks and local restaurateurs, in 15 cities around the world
A restaurant tremplin with "La Résidence" is a springboard restaurant
dedicated to refugee cooks in the heart of Paris, open to all from Wednesday to
Sunday
A kitchen training: The SESAME program trains refugees in the profession of
kitchen clerk.

Webpage: http://www.refugeefoodfestival.com/

3

http://www.refugeefoodfestival.com/

